
Non-Personal Promotion: 

Syneos Health Value & Access 
surveyed pharmacy and 
medical directors responsible 
for more than 

What do 
payers want?

million lives.

We talked to national and 
regional payers, insurers, 
IDNs and hospitals in order 
to get a complete picture of 
key challenges, unmet needs 
and information sources.

53%

What type of content do payers want most 
from manufacturers?

Clinical

In 2020, the top 4 challenges facing payers:

31%Outcomes

14%Economic

3%Regulatory

How were payers contacted by 
manufacturers?

In what format was content delivered 
to payers?

Pharmacy directors and medical directors don't always 
want the same type of content delivered in the same 
format. It's important to understand the key differences 
when communicating with payer audiences. Consider:

When and how could 
social media make an 
impact with payers?

What personalized, 
targeted communications 
will elicit the greatest 
response from your 
intended audience?

Contact
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SVP, Payer Marketing
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syneoshealth.com

About Syneos Health Value & Access

Syneos Health Value & Access can simplify the complex landscape 
with a team purpose-built to ensure that all aspects of value 
demonstration aren’t just interconnected, they’re orchestrated to 
be optimized. Our team offers you a full spectrum of solutions to 
help you navigate commercialization, maneuver the market access 
landscape, and maximize access for your brand globally. 
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Key Insights & Questions

Which websites or 
forums have the right 
audience and relevance 
to deliver content 
effectively?

How can your brand 
show up differently 
on-screen or in-person 
to drive the desired 
response?

What sources do payers use to 
research pharmaceutical  products?

11
Journals

5
Manufacturers’
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FDA/CDER
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PubMed
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UpToDate
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